
 
Centres in lifelong health and wellbeing 
Branding, publicity and dissemination of findings 

 

1. The centres should be referred to as the University of Edinburgh Centre for 
Cognitive Ageing and Cognitive Epidemiology, and wherever possible (on 
slide presentations, letterheads etc) should also contain the phrase 
supported by the BBSRC, EPSRC, ESRC and MRC [and if additional space] 
as part of the cross-council Lifelong Health and Wellbeing Initiative. 

 

2. Principal investigators are required to work together with the funders on 
all publicity (including press statements) or publications relating to the 
Centre. Consequently, principal investigators should notify the MRC press 
office as soon as papers are accepted for publication or results are to be 
announced, send a pre-print (if relevant), and be prepared to interact with 
the media as agreed with the funders. All publicity documents must be 
approved by the MRC (on behalf of the funders and the university) before 
release. It will be the responsibility of the MRC to ensure that the other 
funders and the university are kept informed. Guidance and advice on how 
best to approach external communications can be obtained from the MRC. 

 

3. The Funders require that either the university or all four research council 
logos appear on all new publicity material issued by the Centre and used 
at any other relevant event or time.  The Centre should also seek to have 
them displayed on publications arising from its work.  The Centre must 
acknowledge the funding of the research councils in any publication, 
posters, announcement and at any other relevant time.  Principal 
investigators should name the research councils as the funding 
organisation. The funders recommend the following form of words be used 
unless otherwise agreed: 

The work was undertaken by The University of Edinburgh Centre for 
Cognitive Ageing and Cognitive Epidemiology, part of the cross council 
Lifelong Health and Wellbeing Initiative. Funding from the BBSRC, EPSRC, 
ESRC and MRC is gratefully acknowledged. 

 

4. The Centre is asked to give priority to publicising and disseminating the 
findings of its research.  The funders attach importance to the 
dissemination of findings to potential users and non-academic audiences, 
as well as to other researchers. 

 

5. Notwithstanding the priority of peer-reviewed publishing of research 
results, the centre should also plan to utilise other forms of dissemination 
of work to potential users and the general public, whether by writing in 
popular or specialist press, by participation in meetings or discussions and 
other public engagement opportunities, through media work etc. Advice 
and guidance can be sought from the MRC. 


